B2B Automation (A

Your organization may be further away than you think.... Based on global data
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Chances are, you
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‘ The top benefits received

Automation =

Improved cost
savings & profitability

Rethink your Customers in Context | Rethink B2B Integration

Visit www.remedi.com for more information.
We understand the challenges of implementing and administering the B2B Integrator solution; it can be taxing on IT staff. REMEDI has over 20 years of B2B Integration experience
to address all of the challenges your business may be facing.

Sources: 1. Synchronize the Value Chain, A Vanson Bourne survey commissioned by IBM, May 2012
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